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Copywriting tips from 

the dark web
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✅ Anchoring

A beating seems great value at $2,000 

when a castration will set you back 

$30,000 in Bitcoin.
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❌ Feeble adjectives

Feeble adjectives render even a life-and-

death service boring — “professional”, 

“experienced”, “convenient”…
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❌ Assumption of knowledge

Unanswered questions lead to uncertainty 

which lowers conversions.


Why is a blinding 10% pricier than a 

crippling?
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❌ Telling, not showing

Showing is proof. Telling is cheap: 


“We try our best to keep to contractual terms”
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Features and benefits



✅ Benefits with features

“ [Feature] We assign a strong man in the 

country of the mark. [Benefit] No 

expensive flights… keep the price to the 

lowest possible.”
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✅ Specificity

Specifics build credibility:


“We have 48 hitmen on call”  

[Not “nearly 50”]
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Get two practical (and 
entertaining) copywriting tips 

every week:

Taleist.agency/mailing-list


